




�Better value for money: sterling has dropped 25% 
against the dollar over the past six months; commercial 
property costs in the West End fell by 30% from 2007 
to 2008. 

Available talent pool widens: Businesses setting up 
their operations in London will find it even easier to 
tap into the city’s highly skilled and readily accessible 
talent pool.

The 2012 Olympic and Paralympic Games spans 
public investment of more than $12.7 billion and offer 
tendering opportunities for 75,000 contracts. 
(see page 12).

Huge public sector opportunities: e-Government 
contracts are worth more than $1 billion, many 
coordinated by government departments in London.

Short and long-term revenue opportunities: London 
innovates and leads in interactive communications, 
online advertising and digital TV. The UK market alone 
accounts for 35% of total online advertising spend in 
Europe.

12 GOOD REASONS 
FOR DIGITAL MEDIA 
COMPANIES TO EXPAND 
TO LONDON 
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“London is at the heart of the most advanced 
digital market in the world with the highest share of 
advertising spend online of any country. It’s not only a 
sizable market, it’s a hotbed of creativity and innovation 
that any US player should look to tap into.”

Jens Bachem, MD, Digital Outlook 
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Think London has helped companies from 40 
countries set up or expand in London. We have five 
offices worldwide, including in New York and San 
Francisco. For more information, please visit 
www.thinklondon.com.

Advanced UK-wide technology penetration: digital 
TV, 87%; broadband, 58%; mobile phone, 86%; fixed-
line telecoms, 88%.

London is the world’s most wireless city with a total 
of 12,300 access points detected — over 3,000 more 
than in New York.

No.1 for telcos: the UK is Europe’s most liberalised 
and dynamic telecoms market and has the most 
advanced infrastructure in Europe.

Leading brand base: 19 of the top 25 European 
software and IT service suppliers have their HQ in 
London.

Access to consumers:  eight million in London,  
60 million in the UK and 500 million in Europe.

Major transportation hub:  London is retaining its 
competitive edge thanks to UK Government backed 
infrastructure developments such as central London’s 
King’s Cross St Pancras, Crossrail and Heathrow airport.

London was Europe’s most attractive investment 
destination for the 19th year running in 2008.
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COMMENTS FROM 
THE GROUND

“It’s easier to create a scaleable, profitable business 
here. In the early days, we built business by visiting 
local territories across Europe. Now much more 
pan-European activity — from strategic planning to 
advertising spend — happens from London. There’s an 
increasing focus on and convergence in London.”

Ed Bartlett, Vice President Europe, 
IGA Worldwide

“It’s a fantastic time to be in London, particularly as 
we’re moving towards a momentous 2012. I have 
all the freedom and excitement of a start-up — at 
the coalface of building the business with meetings 
every day — with the back-up and stability of an 
established US firm.”

John-Paul Kemp, UK Sales Director, 
Gorilla Nation Media

“At Samsung we’re constantly re-evaluating our 
location options and were surprised by the results 
of our recent like-for-like price comparison with a 
potential rival location. Despite its prestige, London 
came out as the lower-cost option by a significant 
margin.”

Sunghan Kim, Head of Office,
Samsung Design Europe

“The slackening of the property and labour markets 
have given many ambitious and young digital 
media companies the ability to get into the market 
that might have otherwise been prohibitive in an 
economy at the height of its growth.”

Matthew Cross, Vice President, Business Development, 
Think London, New York 

“There has never been a better time to expand 
to London if you have the funds to grow 
your business. In the current climate, many 
organisations are conserving their cash to ensure 
that they have sufficient capital to see them 
through. But those who can afford to expand and 
be aggressive will certainly win market share.”

Karl Havers, Ernst & Young Sector Leader,
Technology, UK & EMEA
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London is quick to grasp, research, test, market and monetise 
digital media. The city’s companies have created a rich and 
experimental environment, where innovations move rapidly 
from concept stage to market. 

London’s conditions are unique: a world knowledge capital with 
an advanced technological infrastructure including broadband 
and wireless; a close-knit community of creatives and agencies 
eager to exchange ideas, and a large tech-savvy consumer base 
with both the disposable income and the hunger for the latest 
product.

As a result, London is leading the world in convergence, where 
the collaboration of telcos, advertising, design and technology 
companies is creating new services and sources of revenue. 
Factors include:

•	 12.8 million people access the internet via mobile 
phones in the UK allowing for highly targeted consumer 
marketing.

•	 UK residents are Europe’s heaviest users of social 
networking sites; UK smartphone users accessed Facebook 
600,000 times in June 2008.

•	 London is home to leading clusters of mobile telecoms 
companies and advertising agencies; close collaboration 
results in new concepts and content.

“Entrepreneurs can really make their mark here. London 
is a hotbed of technological innovation; everybody is 
trying to come up with the next big idea. It’s not just big 
companies: there are so many niche outfits and micro-
specialists too.”

Mark Sweatman, Head of Technology, 
OgilvyOne London

INNOVATION LONDON

•	 The UK’s online advertising market is expected to be 
worth £7.33 billion ($13.61 billion) by 2012.

•	 The UK mobile advertising industry expected to grow to 
£187 million ($347 million) by 2011.

Meanwhile the UK has:

•	 The fewest barriers to entrepreneurship in the world, 
according to the Organisation for Economic Co-operation 
and Development (OECD).

•	 The fastest business set-up time in Europe. The World Bank 
found it takes 13 days to set up in the UK, compared to 
the European average of 32 days.

And London offers the talent and cutting-edge thinking, being 
home to:

•	 Europe’s largest regional workforce — more than 9.8 
million, with one in three holding a university degree.

•	 Some 4,500 world-class researchers; 43 higher education 
institutions and 55 further education colleges — all highly 
connected with the business sector for rapid knowledge 
transfer.

Think London offers a Touchdown London service, 
providing international businesses with free desk 
space in a serviced office in London for up to 12 
months and a subsequent 25% rent discount. To find 
out more contact us: info@thinklondon.com
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As the downturn affects economies worldwide, many of 
London’s digital media companies are bucking the trend. 

The UK is now taking the lion’s share of the global investment 
in media tech. Disposable income is amongst the highest 
in Europe, with many consumers benefitting from falling 
mortgage interest rates. And while the downturn is forcing 
some players out of the market, smart competitors are 
grabbing customers and market share. 

Critically:

•	 Major infrastructure investment continues apace: in July 
2008, BT announced plans to roll out super-fast broadband 
to up to ten million homes by 2012.

•	 Growth is steep: online advertising spending has grown 
by 21% year on year and is expected to be worth £7.33 
billion ($13.61 billion) by 2012. For the first time in 2007, 
the internet attracted more advertising spend than the 
combined net advertising revenues of UK TV channels 
ITV1, Channel 4, S4C and Five (£2.4 billion - $4.46 billion).

•	 New technologies are being embraced: 87% of UK 
residents have digital TV on their main set, compared to 
70% in the US.

HOW LONDON FIRMS 
ARE BEATING THE 
DOWNTURN

“Not all the US’s woes are being replicated in London. Our 
UK clients want to optimise their marketing spend; they 
want their campaigns to work more effectively and their 
money to work harder, but budgets certainly aren’t being 
slashed in London.”

John-Paul Kemp, UK Sales Director, 
Gorilla Nation Media

In addition, the Government’s fiscal stimulus strategy, coupled 
with the Mayor of London’s Economic Recovery Action Plan, 
will play a key role in London’s ongoing economic buoyancy.  

Elements include:

•	 £20 billion ($37 billion) fiscal stimulus and £3 billion 
($5.5 billion) capital spending brought forward, spanning 
motorways, energy efficiency, schools and hospitals.

•	 Exemption of tax on repatriated foreign profits for 
medium and large companies.

•	 VAT down 2.5% to 15% from Dec 1st 2008 until Jan 1st 
2010.

•	 £535 million ($993 million) of green spending to be 
brought forward.

•	 A strengthening of London’s position as a leading 
financial centre through regulatory reform, training and 
infrastructure improvements.

Think London is helping international companies 
survive and thrive in the downturn. Our funding 
status enables us to offer our services at no charge. 
Contact us for more information: 
info@thinklondon.com
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The 2012 Olympic and Paralympic Games offer opportunity on 
an unprecedented scale. 

The event will be a huge driver for growth, estimated to add 
$21 billion to the UK economy. London’s Thames Gateway, 
where the majority of the events will take place, is Europe’s 
largest regeneration project. 

Critically, the Games will be the most ‘media rich’ in history, 
creating new models of broadcast and revenue generation. 
Specifically:

•	 The Olympic Delivery Authority (ODA) and LOCOG expect 
the Games to generate 7,000 direct contracts and 75,000 
related contracts — a huge fillip for the UK jobs market.

•	 Digital media suppliers are sought across 30 product 
streams including, back-end technology, information 
architecture, front-end design, language and translation 
services, mapping and ecommerce technology such as 
e-ticketing and e-merchandising.

•	 Partners and sponsors are expected to spend 10-15% of 
their marketing budgets on digital channels.

•	 Social networking and participation technology will play 
a central role: the Olympic Stadium will sport a ‘digital 

“London’s 2012 Games will be a watershed moment for 
the digital media industry. It’s everybody’s Games and 
technology will enable participation on a global scale. 
The public appetite is there, we just need the suppliers 
to make it happen. The opportunities are immense.”

Alex Balfour, Head of Digital Media, London 
Organising Committee for Olympic Games (LOCOG)

THE OLYMPIC 
OPPORTUNITY 

skin’ with content supplied by the public while large digital 
screens will dot cities throughout the UK and the world.

•	 The Games will speed the flight of advertising revenue and 
investment from print and traditional TV to digital media.

Accessing 2012 opportunities:

•	 Companies can apply for business opportunities around 
the Games by registering on the Competefor website.  
They can do this by going to www.london2012/business.    
Businesses of any size can use the CompeteFor brokerage 
service as a buyer or supplier of 2012 Games-related 
goods and services. You will first need to register the basic 
details of your organisation. This will allow you to view 
opportunities and gain access to business news and events. 

 •	 To apply for contracts listed on CompeteFor as a supplier, 
you must complete and publish a full business profile. 
Once your profile is published, you will also be able to 
track your activity and search for other suppliers with 
whom you may wish to partner. 

Think London has the contacts and skills to help 
US businesses tap into the Olympic opportunity. 
Contact our 2012 team for more information about 
tendering for contracts: info@thinklondon.com.
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If you’re thinking of expanding to London, Think London can 
save you time, effort and money.

Think London is the official foreign direct investment agency 
for London.

A not-for-profit private-public partnership, it connects 
international businesses to opportunities in London, providing 
support services that help companies establish or expand 
operations and achieve their business aims. 

Think London has five offices worldwide, including in New York 
and San Francisco.

For more information, please visit
www.thinklondon.com

“If you have a solid product that delivers measurable 
results — essential in the digital market — you can 
absolutely excel in London.”

John-Paul Kemp, UK Sales Director,
Gorilla Nation Media

CALL TO ACTION
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Think London’s principal funding partners are the London 
Development Agency and our network of commercial 
partners. Other key partners are the City of London 
Corporation, which also provides funding, the business 
community through London First and UK Trade & Investment. 



UNLOCKING LONDON’S
DIGITAL MEDIA MARKET 2009

HOW TO TAP INTO A MULTI-BILLION
DOLLAR OPPORTUNITY
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