
 

 

organic produce in the UK with consumers living 

in London among the most likely to buy organic 

food 

• London is home to the head offices of over 40 

manufacturing companies, each with more than 

10,000 employees globally, acting as their UK, 

European or global HQ.  Examples of successful 

manufacturing headquarters in London include 

Tate & Lyle (east London), Nestlè (south London), 

and Coca-Cola (west London). 

• It’s not simply in terms of market size that 

London provides such a great opportunity for the 

food and drink manufacturing and retailing 

industries. The range of products and services on 

offer is equally extensive, with key investment 

opportunities existing in London that include: food 

science and technology; regional-scale 

processing and manufacturing e.g. frozen foods; 

regional-scale distribution and logistics; a large 

business-to-business market for catering 

equipment, processing and automation 

technology; organic and functional foods 

distribution; and retail and wholesale opportunities 

for ethnic and gourmet foods. 

 

Bakeries, pastry and cake-making 

• The UK market for bakery products and baked 

goods is worth $5.6 billion, with a move towards 

premium products such as organic bakery.  

• Although the sector is mainly comprised of a 

large number of small firms, there are several 

large players in the market such as British 

Bakeries, who have a distribution centre at 

Dagenham Dock in east London, and Allied 

Bakeries, who also have a base in east London. 

• Other leading London players include: Grain 

D’Or Bakeries (Northern Foods Plc), General 

Mills, Délice de France and Maison Blanc. 

 

Brewing and beverages 

• Total soft drinks sales reached $24bn in 2006 

as total consumption rose to 14.3bn litres.   

• The soft drinks market is moving away from 

added sugar beverages which now account for 

just 39% of soft drinks sales compared to 72% 

twenty years ago.  As a result there is strong 

momentum towards smoothies, chilled juice, still 

juice drinks and bottled water. 

• Consumer expenditure on Alcoholic Drinks was 

about $78 billion in 2006, representing 5.6% of 

their total expenditure. Consumer expenditure 

was $35 billion on beer, $27 billion on wine and 

$14.5 billion on spirits in 2006 

• The UK retail market for is dominated by four 

major brewers; Interbrew, Coors Co, Scottish & 

Newcastle, and Carlsberg A/S, three of which 

have a major presence in London. 

• Unlike the bakery industry, the brewing and 

beverages sector in London is dominated by a 

very small number of large firms.  

• Leading London-based players include: 

Young’s, Fullers, Anheuser Busch, Diageo and 

Coca-Cola. 

 

Niche markets 

• Niche markets, such as gourmet or ethnic 

products, are a key driver for the food supply 

chain serving London. 

• London’s 6,000 restaurants serve food from 

over 70 different countries, creating niche 

opportunities for a growing and diverse range of 

ethnic food producers, characterised by 

London is a world-class destination for food 

and drink professionals – from mass-market 

producers to gourmet chefs. Food 

procurement is big business in London. It’s 

the ideal place to sell to the food and drink 

giants – the UK-based supermarkets who 

shape everyday eating habits.  

 

London’s superb transport connections give 

fast access to UK and European markets, vital 

for companies producing perishable goods. It 

has a wide range of locations for every kind of 

food and drink processing operation, 

including low-cost space in regeneration 

centres like east London. 

 

London’s sophisticated tastes and rich ethnic 

mix create a huge, receptive market of 

innovation-hungry consumers. In London 

chefs are the new celebrities and new food 

experiences are part of everyday life. If you’re 

hungry for success in the food and drink 

market, London is the perfect place to be. 

 

• The food and drink manufacturing industry is 

the single largest manufacturing sector in the UK, 

with a turnover of $132bn accounting for 15% of 

the total manufacturing sector. The UK has the 

fourth largest food and drink manufacturing 

industry in the world.  

• London’s food and drink manufacturing output 

totals some $3.2 billion per year.  The capital has 

the highest manufacturing productivity of any UK 

region, 26% above the national average. 

• London offers a consumer market of ‘foodies’, 

with consumer spend on eating out reaching $8 

billion, 30% more than the UK average.  

• London’s strong restaurant culture, with the full 

range of restaurants (over 6,000), from ethnic fast 

food to top chefs, serve dishes from over 70 

different countries worldwide. In addition, London 

is home to around 5,700 retail food and drink 

outlets, over 11% of all food and drink outlets in 

the UK. 

• London has been declared the gastronomic 

capital of the world by American food bible 

Gourmet magazine (March 2005). 

• London takes the lead in consumer food 

trends, with a faster pace of life creating growth 

opportunities for convenience foods on the one 

hand, while a more fitness-conscious society 

seeks healthier options in the form of both organic 

and functional foods on the other. 

• The UK organic food market reached $3.7bn in 

2006, a 22% increase since 2005. The retail 

market for organic products has grown by an 

average of 27% a year over the last decade. An 

average of $70 million is spent each week on 
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 companies like Noon Products. 

• There are around 360 speciality food and drink 

producers in London, offering a range of products 

which include: bread, cakes, chocolate, honey, 

salad dressings, sausages, smoked fish products 

and many other luxury food and drink items 

besides. 

• Noon Products is the UK's largest supplier of 

Indian ready meals to supermarkets. From an 

initial start in Southall, west London, the company 

now employs 900 in a new $27 million facility and 

produces 150,000 ready meals per week. 

• Leading London players include: Meantime 

Brewing (Beer); Union Hand-Roasted (Coffee); 

and Innocent (Fruit smoothies) 

 

Organic and functional Foods  

• The UK organic market is now the third biggest 

in the world. Sales continued to grow faster than 

in any other area of the food and drink sector, 

passing the significant landmark of $1.8 billion a 

year and increasing by 10% in 2003.   

• Functional foods are also an increasingly 

popular market, now accounting for over 22% of 

the total value of the UK beverages market, which 

reached $8.6 billion in 2003.  A key manufacturing 

investor in this area is Danone, with a presence in 

London, which is initiating a drive towards 

probiotic yogurts and drinks.  

• Consumer demand for alternatively-sourced 

foods, or foods with an ethical/environmental 

dimension, is growing (and indeed the UK is 

among the biggest markets for such products 

across Europe). Sales of Fairtrade products in the 

UK reached $368 million in 2005 and have grown 

considerably since. 

Talent pool 

• The food and drink sector in the UK has over 

640,000 employees, with food and drink 

manufacturing in London providing around 31,000 

jobs. London’s speciality producers alone employ 

over 6,500 people.  

• The supporting retail, transport & logistics and 

construction sectors together provide an 

additional 100,000 jobs in London. 

• London’s universities provide graduate courses 

in a whole range of food & drink manufacturing 

related disciplines, including Food Safety 

Management, Organic Food Studies, 

Manufacturing Systems Management, 

Manufacturing Systems Engineering and Product 

Design & Development. 

• With labour market regulations creating a 

flexible force in the UK, and highly-competitive 

wage costs, London remains an attractive 

manufacturing proposition. 

 

London property 

• The sophistication and variety of the London 

property market is unrivalled in any other major 

European city. London offers a wide range of 

properties at affordable costs across the capital, 

that are ideal for the food and drink manufacturing 

industry, including: headquarters space, sales & 

marketing offices (both traditional and modern), 

industrial and warehousing facilities, R&D and 

incubator facilities, and European design centres. 

• Up to two million square metres of production 

space is typically available in London and almost 

half is new-build. 

 

 

Business support 

• London has a strong network of well-

developed, early-stage venture capitalists and 

incubators, providing superb access to finance for 

food and drink/manufacturing firms and bridging 

an important funding gap between investment and 

revenue streams.  

• London is the only capital city in Europe which 

offers capital grants. This is delivered to investors 

through the Selective Finance for Investment 

(SFI) programme, a discretionary grant or loan, 

with a number of superb manufacturing locations 

in the east of London qualifying for assistance. 

Additionally, training grants for manufacturers are 

available throughout London, via schemes such 

as Gateway to Industry and London’s Learning 

and Skills Councils. 

 • All London regions have incubators or science 

parks offering expertise to local businesses, 

including: The Thames Gateway Technology 

Centre (TGTC) based on the University of East 

London campus in the Royal Docks; Innova 

Science Park in Enfield, north London; Brunel 

Science Park in west London and South Bank 

Technopark, adjacent to South Bank University in 

south London.  

 

Connectivity and access to markets 

• Production industries have become 

increasingly interlinked with service sector 

activities and there are now many good practice 

examples of ‘new manufacturing’ in London. 

Companies preparing meals for airlines around 

Heathrow or preparing Italian bread for Italian 

restaurants in London are good examples of 

sustainable food manufacture where closeness to 

market is all important. 

• London delivers tremendous access to 

Europe’s consumers. 126 million people live 

within one day by road freight of London and, as 

Europe’s principal business centre, offers 

unrestricted access to over 450 million consumers 

in the European Union. This puts London at the 

centre of the largest trading bloc in the world. 

• London has 20 million people within 90 

minutes’ drive, a huge ‘on the doorstep’ local 

market with low logistics and distribution costs. 

South-East England represents the third largest 

regional market in the EU. 

• London’s food and drink businesses are well-

placed to take advantage of the strong export 

market. London provides a gateway for trade 

between the UK and continental Europe, 

providing easy access to Heathrow, Gatwick and 

Stansted air freight terminals and the Port of 

London complex. 

 

 

Whilst every effort has been made to ensure the 

accuracy of the information contained in this 

document, Think London cannot offer any 

warranty that factual errors may not have 

occurred. Think London takes no responsibility for 

any indirect damage or loss suffered by reason of 

inaccuracy or incorrectness of the information in 

this document. 
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