LONDON SECTORS

CONNECTING BUSINESS TO LONDON

LONDON: CENTRE FOR LEISURE,
ENTERTAINMENT AND HOSPITALITY

It is impossible to visit London without
soaking up its high-energy buzz. It is a city
that begs you to stay longer.

London is Europe’s bi
leisure and entertainment—and i t’' s
growing fast. Pleasure-seeking Londoners
work to live, rather than live to work. Their
exceptional spending power is fuelling
unrivalled growth in
entertainment and leisure industries.

I'n t he c amirayaflleissre ri ch
attractions, high-spending Londoners
mingle with UK and international tourists
drawn by the city'sees
destination. Tourists from across the globe
return year after year — because you can
never ‘do’ L o n dstand still t
for long enough.

The 2012 Games will intensely accelerate
the regeneration of large parts of East
London and bring wider economic benefits
to the rest of the capital and beyond. All the
indications are that London is set to enjoy
further growth, making it one of the worlds
hotel development *‘ho

» London is one of the world’s leading leisure
and business destinations. Over 27 million
people visit London annually, 16 million of
these from overseas. This equates to 126
million ‘nights spent’ in the city, making
London one of the world’s most popular
destinations

» With a population approaching 8 million,
London is Europe’s largest market. It is
forecast to grow by 700,000 people by 2016.

* The UK leisure industry is said to be worth
$72 billion to the economy each year. The
value of the leisure industry in London is
estimated at $18 billion, giving it a 25 per cent
share of the national leisure economy.

* London’s hospitality industry generates over
$14 billion a year from overnight visitors and a
further $9 billion from day-trippers.

* London is home to many of Europe’s largest
leisure and entertainment operators including:
Tussauds, The Really Useful Company,
QOdeon Cinemas, Cameron Mackintosh, Rank.
» London’s visitor attractions extend far
beyond central London. Some of the most
visited are found in outer London such as:

Kew Gardens, Maritime Greenwich,
Chessington World of Adventure.

» London offers a vast range of
accommodation to suit all budgets, in both

independent establishments and chains,
including Bed & Breakfast, budget hotels, mid-
range hotels, luxury hotels, five-star hotels,
boutique hotels, corporate hotels, apartments
and airport hotels.

Spending power

« The average disposable household income
in London is $1455 per week, the highest
regional figure in Europe

* London households spend more than $60 a
week on leisure; almost 9% of their weekly
spend.

* In 2005, the total value of UK tourism
activity was estimated at almost $160 billion.
In London, tourism is valued at around $28
billion, meaning the capital accounts for
around 20% of total UK tourism activity.

« Visitors break down as follows (2006):
Visits

USA 2.4m
France 1.4m
Germany 1.3m
Spain 0.9m
Eire 0.7m
Netherlands 0.7m

« Overseas visits to London increased from
13.9m in 2005 to a record 15.2m in 2006

« Spending by foreign visitors jumped from
under $13billion to over $14 billion over the
same period

« London has over 200 museums, 123
historic buildings and monuments, 33 historic
gardens and four world heritage sites.

Eating and drinking

» The market for eating out is being shaped
by rising disposable incomes, demand for
convenience food and intense competition
between restaurants and fast food chains.

» London has more than 6,000 restaurants,
encompassing cuisines from over 70 different
countries worldwide.

» London’s restaurant market is worth
$8.2billion, with Londoners spending 40%
more than the UK average on eating out, at
$16 per week per person.

Entertainment

* London’s market for entertaining is valued
at $0.83 billion

* There are over 1,400 performance venues
in Britain, including 120 theatres and 100
concert halls.

. * There are over 100 theatres in

London, including 50 in the West End. West
End theatre is so dominant that over 45 per
cent of theatre admissions and over 70 per
cent of box-office revenues are in London.

* London has 725 cinema screens, over 22 per
cent of all cinema screens nationally. London
has 27 per cent of national cinema admissions
or 42 million a year, and an average of 58,000
admissions for each cinema screen.

» London’s sporting activities market
(watching and participating) is worth $1.2
billion (18% of UK sports business).

» London allows access to a vast range of
sporting activities, there are 2,000 tennis
courts, 550 swimming pools, 95 golf courses,



50 athletics tracks, 37 rowing clubs, 11
professional football clubs, 3 race courses and
2 county cricket clubs within an hour of the
city.

Hotels
» London offers an incredibly broad range of
hotels, spanning the full spectrum from 5 star
luxury hotels to self-catering apartments and
local guest houses.

« London is currently experiencing an
exceptional boom in demand for hotels, with
average hotel room occupancies running
above 82%, the highest level for a decade

* Overall, between 2007-2011, revised
forecasts suggest that just over 12,300 rooms
are likely to open, while a further 9,350 may
also be built

« Average length of stay is 2.2 nights for
domestic visitors and 6.4 nights for overseas
visitors.

» London’s budget hotel sector has seen
significant growth with major operators
growing their portfolios. Since June 2006,
Travelodge have opened budget hotels in
Hounslow, Camden, Croydon and Havering.
Easygroup also opened two Easy Hotels in
Victoria and Earl’s Court.

» The general trend in London has been
towards larger hotel developments with the
average size now reaching 128 rooms.

« The luxury sector is also attracting interest,
with several new skyscrapers planned for
development likely to have significant hotel
elements.

Talent pool
* Leisure, entertainment and hospitality
activities in London employ almost 300,000
people broken down by sub-sectors as follows:
- Dining and cafés employ
approximately 122,000 people;
- Drinking employs over 58,000
people;
- Entertaining creates jobs for more
than 44,000 people;
- Sporting activities employ 29,000
people;
- Hospitality employs over 350,000
people;
- Visiting also attracts almost another
15,000 employees.
» London workers are more productive than
the UK as a whole with each London leisure
employee accounting for $8,500 more per
annum than the UK average.

Business support

» London’s large professional services sector
has a wide range of companies offering
expertise in the leisure, entertainment and
hospitality sector including: property
consultants, financiers, lawyers, accountants
and recruitment consultants.

+ Trade Associations based in London that
support the sector include the British
Hospitality Association; Confederation of
Tourism, Hotel & Catering Management; Hotel
& Catering International Management
Association; Restaurant Association and the
Fitness Industry Association.

London property

* London offers a vast range of property,
covering a wide choice of price, location and
architectural style. This variety means that less
common requirements of some leisure,
entertainment and hospitality sub-sectors can
be matched.

Connectivity

« London possesses one of the largest and
most comprehensive transportation systems in
the world, serving nearly 8 million residents
and 5 million commuters every day.

+ This infrastructure enables some 26 million
trips to London to take place every week day —
more than any other city in Europe.

« London’s five international airports handle
over 120 million passengers a year, with direct
flights to 273 cities worldwide. London’s
airports are home to more international airlines
than any other airport in the world.

« Since the launch of the Eurostar high-speed
rail service, Paris and Brussels can be
reached in just over two hours by train.

Regulatory environment

« Any establishment serving hot and cold food
must also comply with UK food regulations.
The Food Standards Agency is the main
regulatory body for the food and drink industry
in the UK.

« For more product-driven companies
operating in the leisure and entertainment
sector, the UK has some of the most stringent
legal protection of intellectual property
products in the world. Patents, Design,

WWW.THINKLONDON.COM

Copyright and Trademarks can all be
protected by applying to the Patent Office,
either through a patent agent or on your own
behalf.

Whilst every effort has been made to ensure the
accuracy of the information contained in this
document, Think London cannot offer any
warranty that factual errors may not have
occurred. Think London takes no responsibility for
any indirect damage or loss suffered by reason of
inaccuracy or incorrectness of the information in
this document.
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